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BACKGROUND 


AVANI HOTELS & RESORTS

AVANI Hotels & Resorts is the vibrant upscale brand which Thailand-based Minor Hotel Group launched in 2011. Offering relaxed comfort and contemporary style in city and resort destinations to guests who value the details that matter, AVANI was launched in response to an increasingly influential group of discerning travellers who appreciate good design and excellent service, but also demand great value.

AVANI offers all the details that matter, blending genuine hospitality and modern lifestyle features with a passion for design and contemporary style. From leisure time or a space for business essentials, to family friendly attractions and romantic gestures, the AVANI experience is designed with all guests’ needs in mind. 

Currently with a portfolio of 13 hotels and resorts across ten countries in Asia and Africa, AVANI will continue to be developed across the Asia Pacific region and in the Middle East and Africa markets.

This philosophy was first brought to life in Sri Lanka in late 2011 with the opening of AVANI Bentota Resort & Spa, a 90-room beachfront resort located on the country’s south west coastline, followed in 2012 by the opening of the 105-room AVANI Kalutara Resort located just 30 minutes up the coast. Both resorts connect savvy travellers to Sri Lanka’s natural beauty and cultural gems, alongside inspiring resort experiences.

MHG then added two AVANI properties in Vietnam. On the south central coast on a private beach boasting some of the most pristine sands and clearest turquoise waters to be found anywhere in the country, AVANI Quy Nhon Resort & Spa opened in September 2013 with 63 rooms to offer relaxing beach and spa holidays. The 122-room AVANI Hai Phong Harbour View was added early in 2014 close to the port in the centre of the country’s third largest city, blending colonial charm and traditional Vietnamese hospitality.
2014 continued to be a busy year for the brand with properties added in Malaysia, Mozambique and Thailand. In March AVANI Sepang Goldcoast Resort opened close to the Sepang International Circuit, home to the Malaysian Formula 1 Grand Prix, and a 45 minute drive from Kuala Lumpur International Airport. With a beachfront setting, much of the 392-room resort is built over water with a distinctive palm tree design. 
In October that year the brand added its first property in Africa – AVANI Pemba Beach Hotel & Spa in Mozambique. The 185-key hotel is situated in the country’s far north where Pemba is the gateway to the Quirimbas Archipelago – a 250 kilometre string of tropical islands surrounded by coral reefs and abundant marine life, currently being considered for World Heritage Site status.
This was followed in December by AVANI Atrium Bangkok. The 23-storey, 568-key hotel underwent a USD eight million refurbishment for its AVANI rebrand, including all guest rooms and suites, public areas, restaurants and bars, as well as the impressive 12-storey atrium lobby which now showcases a striking six metre high artwork.

At the end of 2014 five more properties were added to the AVANI portfolio when MHG invested over USD 60 million to own a stake in a collection of Sun International properties in Southern Africa, in Botswana, Lesotho, Namibia and Zambia. Five of the six properties were rebranded to AVANI: the 196-key AVANI Gaborone Resort & Casino in Botswana; the 158-key AVANI Lesotho Hotel & Casino and 105-key AVANI Maseru Hotel in Lesotho; the 173-key AVANI Windhoek Hotel & Casino in Namibia and 212-key AVANI Victoria Falls Resort in Zambia.

In February 2015 AVANI Seychelles Barbarons Resort & Spa opened after an extensive USD 14 million refurbishment. The 124-room resort on Mahé’s west coast mixes relaxation, colourful culture and exotic island life, just 25 minutes from Seychelles International Airport. 

In April this year the first new build AVANI hotel will open in Thailand. The 26-storey, 248-room AVANI Riverside Bangkok is in the final stages of development on the banks of the city’s Chao Phraya River, with impressive facilities including one of the largest ballrooms on the river and all guest rooms offering uninterrupted river and city views. MHG has also recently announced a number of new AVANI properties to be developed including on Australia’s Gold Coast and in Dubai, UAE.

While each AVANI property has a character and charm all of its own, guests experience the brand’s signature hallmarks of Honest Food and Sleep Satisfaction at every hotel and resort. 

AVANI prides itself on Sleep Satisfaction offering luxury linen and essential comforts for all the senses to ensure a good night’s sleep, such as turndown amenities of an eye mask, ear plugs, lavender mist spray and sleep well tips.

AVANI’s approach to good Honest Food focuses on freshness, flavour and vitality, with options to sip, snack, wine or dine without any hassle or fuss, just great tastes and a smart service that feels warm and genuine.

A Design For Life living space serves as a trendy lifestyle hub with social and private spaces where guests can interact, catch up with friends, meet for business or enjoy quiet time out.  A Connect space makes it easy to email, chat online, surf the web or charge up a device.  Ideally located in this communal living area at many AVANI properties, Pantry@AVANI is a casual venue serving drinks, snacks and light meals, either to eat in or grab on the go.
The AVANIFIT concept offers a variety of lifestyle elements for a “healthy body and healthy mind” that vary from property to property, such as a jogging, walking and cycling map, “space to move” areas for working out and relaxation such as on a rooftop, by the pool and in the garden, in-room workout equipment and healthy culinary options like snack packs for excursions, nutritious food and drink tags at buffet stations, wholesome turndown treats and mini bar options.

AVANISPA feels refreshingly different.  Instead of planning treatments beforehand, spa guests reserve an appointment time, fill out a short consultation and receive personalised recommendations for specialist treatments that Boost, Balance, Calm or Purify.  Guests then relax while AVANISPA customises the details that matter, from the ideal aroma, music and lighting during treatments, to the refreshments and reawakening rituals.  
In addition to AVANI Kids Club, the AVANIKIDS concept is woven throughout the entire stay and varies between properties. Design for Life living spaces may offer a kids’ check-in ladder, a fortune egg with a surprise voucher, a corner play box and kids’ online activities. In-room elements range from a tent set up with toys, beanbags and books, cartoon and movie time, to sleep amenities like a child size pillow, eye mask and fun themed mist. Culinary experiences include special children’s menus, fun dining accessories and AVANIKIDS Cooking School. 
As part of MHG’s global expansion of diverse quality brands, AVANI Hotels & Resorts was launched as a sister brand to Anantara Hotels, Resorts & Spas to consolidate the group’s presence in city and resort locations across its growing regions of operation. Designed for guests who appreciate genuine hospitality, AVANI offers a fuss free approach and leaves a great impression.  
Editor’s Notes:

About AVANI Hotels & Resorts

AVANI Hotels & Resorts was launched in 2011 to complement Minor Hotel Group’s five star Anantara brand. AVANI offers relaxed comfort and contemporary style in city and resort destinations to guests who value the details that matter. The brand currently has 13 properties in operation in Thailand, Sri Lanka, Vietnam, Malaysia, the Seychelles, Mozambique, Botswana, Lesotho, Namibia and Zambia, with a pipeline of further openings in Asia and the Indian Ocean. MHG has plans to grow the brand across Asia, India and the Indian Ocean and in the Middle East. W: avanihotels.com   

About Minor Hotel Group

Minor Hotel Group (MHG) is a hotel owner, operator and investor, currently with a portfolio of 135 hotels and resorts in operation under the Anantara, AVANI, PER AQUUM, Oaks, Elewana, Tivoli, Marriott, Four Seasons, St. Regis, Radisson Blu and Minor International brands. Today MHG operates in 22 countries across Asia Pacific, the Middle East, Africa and the Indian Ocean. With ambitious plans to grow the hotel group, MHG continues to expand the home grown brand of Anantara and its newest brand, AVANI, plus continues to announce strategic acquisitions. For more information, please visit www.minorinternational.com 
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